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Key points of Carpathia brand identity

Wings of freedom

Humility to nature

Multiculturalism
experience

Authenticity
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TASTES

PICTURES
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Key points of Carpathia brand identity

eziota

eWwinne piwnice

estare drewno

otgki

ewypat wegla drzewnego
eropa naftowa

epofoniny we mgle
earchitektura drewniana
(cerkwie i chyze)
erekodzieto (ikony)
ematomiasteczkowe rynki
ejesienne buki

Brand senses

epalinka
esato
esery
*Wino
ebaranina

eszum traw
espiew derkacza
eczardasz
edzwiek trombit
eCisza

AROMAS

SOUNDS
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Key points of Carpathia brand identity

The brand promise
What brand delivers

eemotional reset (magic button)
ekindness invoker

(makes you open for people)
efreedom gift

efull acceptance of who you are

ediscover need impact
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Key points of Carpathia brand identity

Explorer — brand archetype

Character
Independent, exploring, brave

Basic meaning
Mission, challenge, self knowledge
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Experience not communication
Customer insight

Patience

Brand salience
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Thanks for the attention

Piotr Lutek

Synergia Sp. z o.0.

20-807 Lublin

ul. Czeremchowa 21

tel +48 81 756 18 48
www.kancelaria-synergia.pl




