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CONCEPT VALUES

* MULTIGOVERNANCE & APPROACH
(relevant nation-wide stakeholders in related sectors)

« SUBORDINATION
(bottom-up approach on priority action & legitimacy creation)

* PARTICIPATION
(,common process ownership“ of the relevant stakeholders)

« LEGITIMACY
(territorial & sectoral & institutional diversity and legitimacy)

« INTEGRATED APPROACH & REGIONAL DEVELOPMENT
(connecting other strategies EUROPA 2020, V4, Danube Strategy....)
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National - wide networks, multi-governance & multi-sectoral approach |

Bottom-up & Up-Bottom approaches
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